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The average daily total amount of food for urban people living alone is about
1200 g, which is lower than the recommended daily total amount of food. The
average number of food types covered in each meal is small, the types of
food intake are uneven, and the phenomenon of partial eating is more
prominent. 59.4% of the people had the habit of eating snacks. Beans
consumption is still low, and the consumption of fruits and vegetables is low,
especially the intake of fruits is very low. Only 40.1% of people often eat fruits.
The amount of drinking water is insufficient. 71.4% of people drink less than
1200 ml per day. Many people do not have the habit of drinking water
actively; The frequency and quantity of daily milk drinking of urban people living
alone are low, and only 17.5% of them drink milk every day.

The study used stratified sampling method to investigate 1115 people living
alone in Hefei, Tianjin and other cities, including 536 men, accounting for 48.1%,
and 579 women, accounting for 51.9%.
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functions of sound

19 S o u n d i s a Dietary behavior includes a series of psychological and behavioral processes,
such as individual taste perception, taste evaluation, emotional feelings, and
personal dietary preferences. Studies have shown that sound can affect

fo rg Otte n t a Ste ) people's eating behavior by affecting their sensory feelings and preferences for
— food. The sound of chewing and swallowing food, the sound of making and
preparing food, noise and background music all have a lot of influence on the

Charles Spence diet itself.

MRS FEE T, T A, T 55 55, 5K Ik AL M 5745 IIADE R AN RS e BT A X & 4 i R 2] B
B A,2015,36(09):1289-1293.D01:10.16835/j.cnki. 1000-9817.2015.09.006.]
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\\ NOISE

Noise will affect people's evaluation, choice and intake of food in specific situations. For example, noise makes people feel that
drinks are sweeter. In addition, a four-year demographic survey from the Karolinska Institute in Sweden shows that for every 10dB
increase in road noise, the waistline of surrounding residents increases by 3cm on average, and the average waistline of local
residents living around the airport is 6cm longer than that of non Airport residents.

\\ INTERACTIVE SOUNDS ASSOCIATED WITH DIET

The eating experience depends not only on the taste in the mouth, but also on the sound related to the food. When the sound of
chewing sound was higher or the audio frequency was enhanced, the subjects thought that the potato chips were more crisp and
fresh; On the contrary, they think potato chips are softer. Compared with the bread packed in wax paper, when opening the bread
packed in cellophane paper, people will feel that the bread is more fresh.After hearing the sound of high-quality coffee machine,
people will feel that coffee is better to drink.

\\ BACKGROUND MUSIC

People are more familiar with the impact of background music on the eating experience. Many restaurants have used such methods,
such as playing some specific music to extend or reduce the dining time.
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RESEARCH QUESTION

How can we

enhance eating
experience during the
through

?
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CONCEPT

makes people aware of
their eating experience by
generating
and allowing them
to share it to other users.
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\\ NAME: GWEN
\\ AGE: 26

\\ JOB: PROGRAMMER
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DESIGN
TOUCH
POINTS

DESIGN
INTENTION

1. PICKUP BOTTLE

Choose and pick up a
bottle from a person that
you know or randomly from
other people in the world.
Read the food sound notes
and get inspired.

+ Drifting bottle
+ Playing sound of the
dritsting bottle

The user will be
inspired from the sound
and food from previous
users to decide what to
cook.

Play with new combinations of
ingredients and record yourself
while you cook. This sounds

will be used by the app to

create special music that you

can send in a drifting bottle.

+View ingredience from
the picked bottle
+ Recording

The users will be aware of

how they cook and the cook-

ing sound, and focus on the
cooking experence.
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3. UPLOAD SOUNDS

The playlist acts like a diary
where you can record the
new combinations of ingre-
dients you discovered, and
new people you connected
with.

e

+ Uploading sounds;

+ Uploading photo
(Optional).

« Date recording dairy.

The user will be able to
record for the dairy and
use the data to build up a
healthy diet.

concept

Listen to your playlist or to other people's

music to enhance your food experience.
Or

Chat with the person you received the

drifting bottle from if they're available.

» Chatting with the sender;
» View the sender’s playlist;
« Playlist recommendation.

The user will be accompanied by sound
of either food music or other people and
feel less lonly.

branding

5. COMPOSE AND SEND

Your sound of food will be packed in a
virtual drifting bottle and will be picked
up to another person.

+ Automatic music generation
composed by the food sound,

« Editing function to complete
composing.

+ Sending as a new drifting bottle.

The user will get their own food music
and share them to make more friends
connected by the food sound.

prototype
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\\ NAME

“Fizz” is an onomatopoeia used to describe the satisfying sound of opening bottles.

\\ COLOUR PALETTE
I I I I

\\ LOGO

The contrast between the round shapes of the sea and the straight strokes of the
font give the logo dynamism and a fun but clear personality.

\\ ILLUSTRATION ELEMENTS

Hand-drawn illustrations are used to add a personal signature to the brand identity
to emphasize its bold personality.
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Welcome on board!

Click on a drifting bottle to
discover the hidden sound

Design elements are implemented in Carbonara Sounds * The interface is
the Ul to create a gamified e
experience and make interactions
easier and more remarkable: a
reward system is integrated when
catching a “fizz” and discovering its
mysterious sound content.

. inspired by music
apps to add an
element of

familiarity to the
food experience.
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Catch drifting sounds
and cook new meals!

To begin your food journey, turn up your
volume and prepare your cooking tools.

Get started ‘



https://docs.google.com/file/d/1dXM97aZ3Zq4OWmmg-VEG0n4Uu_zY-I0o/preview
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